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Revenue Management for the las t 40 years
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Re ve nue  m anage m e nt is  se lling  “the  right p roduct to the  right custom e r a t 
the  right tim e  to the  right p rice ” (Cross, 1997)
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What’s  Coming Next?
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What’s  Coming Next?
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Personalized offers  for different 
Cus tomer Segments

Couple MilitaryOne-day
bus iness

Toddlers  and 
baggage

us ing clus tering algorithms
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What’s  Coming Next?
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What’s  Coming Next?
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Multiple factors  impact demand 
for travel:

• Economy
• Politics
• Health
• Climate
• Demographics
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What’s  Coming Next?
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Airlines  and hotels  are 
becoming retailers
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What’s  Coming Next?
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Adjus t prices  to react to 
competition

11:308:15 $238
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What’s  Coming Next?
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Learn bes t actions  through 
analys is  of feedback 
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What’s  Coming Next? – Data!
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Sabre Travel AI Ģpowers  innovation across  travel

Indus try ins ights  and data
Expertise in operations  research
End-to-end solution portfolio
Experience in the travel indus try

Building the indus try’s  
leading travel technology 

through joint services  
development and rapid 

product innovation

Scalable, extens ible cloud platform
Proven Machine Learning /  
Artificial Intelligence
Commitment to travel space
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